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Lucy Duni says that direct response
spirs TransUnion's marketing efforts for
its consumer credit reporting product.
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TransUnion’s purchase of the
online consumer credit service
introduced DR to the company
in 2002. Now, TrueCredit.com
and Lucy Duni are capitalizing
on DR to add millions to the
credit-reporting leader's
bottom line.

bk rueCredit has been able to build a brand presence

without classical pure brand advertising,” says Lucy
Duni, viee president of marketing for TransUnion
Interactive, a wholly owned subsidiary of credit reporting
giant TransUnion, and the leader of marketing for its

TrueCredir.com consumer and business credit reporting service, “We

have built it using response marketing. We have been careful to use

media and creative straregies that are in keeping with our brand ro

help build that brand base and differentiate ourselves.”

Chicago-based TransUnion, which is celebmting its 40 anmiversary in 2008, acquired
TreeCredit in 2002, TrueCredit started in 1999 and currently is helping more than 1
million subscription customers and more than 5 million newsletter mibseribers manage
their credit with eredit reporting prixlucts, analytical gools, monitoring systems and
educational resources.

When TransUnion purchised TreCredie.com, the company began
utilizing direct response marketing. As a matter of fact, the company calls
TransUnion Intersctive and TrueCredir com “the direct-to-consumer
arm of TranslInion.™

*Chur core offering is an all-sccess monitoring product thae
gives consumers unlimited access to their credit reports
o all three credic bureaus (Trmslinion, Equifas and
Experiam} and all three scores whenever — and
as often — as conswmers wish to view their
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